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Abstract

Marketing management plays an increasingly important role in strengthening public health
protection systems by improving the effectiveness of health communication, resource
allocation, and preventive strategies. This article explores how marketing management tools
and approaches can be applied to public health to enhance population awareness, promote
healthy behaviors, and increase access to preventive and medical services. Special attention is
given to the use of social marketing, data-driven decision-making, and stakeholder
engagement in addressing public health challenges. The study emphasizes that the integration
of marketing management into public health systems contributes to reducing disease
incidence, improving service quality, and enhancing the sustainability of health protection
programs. Effective marketing management is identified as a key factor in achieving better
public health outcomes and strengthening the overall resilience of health systems.
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POJIb MAPKETHUHI'OBOI'O MEHE/I;KMEHTA B YKPEIVIEHNU CUCTEM OXPAHbI

OBIIECTBEHHOI'O 310POBbA

XaknMoBa XaHOyBM XaKHMOBHA

CamapkaH/ICK1M TOCyapCTBeHHbIM MeJULIMHCKUN YHUBEPCUTET
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Kadenpa obijecTBeHHOr0 37[paBOOXPAHEHUsI U yTIpaB/IeHUs 3/[paBOOXpaHeHeM

HcmonnoBa Maxupa Illyxpar Kusu

TexHUUYeCKUH KOJUIEK 0011[eCTBEHHOTO 3/jpaBoOXpaHeHusi uMeHr A0y A n6H CHHO

[IpenogiaBatenb CrieljuabHOTO MpeMeTa

AHHOTAIIMA

MapKeTHHTOBBINi MeHe[)KMEeHT HWrpaeT Bce 0ojiee BaKHYHO POJib B YKpEIUIEHWH CHCTEM
oxpaHbl OOIeCTBEHHOTO 3/I0pPOBbsi 3a CYeT TOBbIMIeHUS 3()(EeKTUBHOCTH MeJULIMHCKUX
KOMMYHMKaLH, paljioHa/IbHOTO pacIipe/ie/ieH|si pecypcoB 1 pa3BUTHUs MPOpUIaKTHYe CKUX
cTpareruil. B jaHHOM cTaThe paccMaTpUBalOTCSl BO3MOXKHOCTY TIPUMeHeHHsI UHCTPYMEHTOB U
MOZAXOJI0B MapKeTHHIOBOTO MeHe[)KMeHTa B cdepe OOIIeCTBEHHOTO 3[paBOOXPaHEHHUsT C
L[eJTbI0  TIOBBIIIEHUsS] MH(OPMHUPOBAHHOCTH HacesieHWsi, (POPMHUPOBAHUs 30POBOr0 0Opasa
JKU3HU M paclIMpeHusi [OCTymna K MpoduiakTHYecKUM M MeJULIMHCKUM ycayraM. Ocoboe
BHUMaHHe yZessieTCsl UCIOIb30BaHUIO COL[MA/IbHOTO MapKeTWHIa, TIPUHATHIO pellleHuid Ha
OCHOBE [laHHbIX U B3aUMOJEMCTBHIO C 3aMHTepecOBaHHbIMU CTOPOHAaMHU TpPU peLleHHr
aKTyaJbHBIX TIpoO/ieM OOLeCTBEHHOTO 370pOBbsi. [lofUepKMBAeTCs, UTO WHTerpaLus
MapKeTHHIOBOIO MeHe/)KMeHTa B CHCTeMbl 00I1leCTBEHHOTO 3/[paBOOXPaHeHHUsI CII0COOCTBYeT
CHIDKEHUIO YPOBHsI 3a00/1eBaeMOCTH, TIOBBIIMIEHUIO KauecTBa MEJULIMHCKUX YCIyT |
o0ecrieueHNI0 yCTOWUYMBOCTH TIPOTPAaMM OXPaHbl 3710pOBbsi. OPPeKTUBHBIN MapKeTHHIOBbIH
MeHe/PKMeHT pacCMaTpHBaeTCsl KakK OJJUH M3 K/ItoueBbIX ()aKTOPOB Y/IyullleHHsl TIoKa3aTesieit
0011{eCTBEHHOT'0 3/I0POBbSI 1 YKPeIlJIeH!s] yCTOMUYMBOCTH CHCTEM 3/ipaBOOXPaHeHHsI.

KiaioueBble cj10Ba: MapKeTHHIOBBI MeHeZ)KMEHT; OXpaHa OOIIleCTBEHHOrO 3[j0pPOBbS;
CHCTeMbI 3[paBOOXpaHeHus; MpOoHUIaKTUKa 3a00/ieBaHUM; COLMA/NBHBI MapKeTHHT;

MpoABI>KEHNKE 3[0POBbs; 3[J0POBbE HaCe/IeHN .

I. Introduction

In the contemporary landscape of public health, the integration of marketing management has
emerged as a pivotal factor in reinforcing protection systems. As health challenges proliferate
due to population shifts and resource constraints, traditional approaches necessitate a
paradigm shift toward innovative marketing strategies that can effectively communicate

essential health information and foster community engagement. This is increasingly vital as
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consumer behavior evolves; for example, Generation Z exhibits unique preferences that
influence their engagement with brands, underscoring the necessity for tailored messaging
that resonates with their values, particularly around sustainability and trust (Theocharis D et
al., 2025) . Additionally, as the proliferation of digital platforms reshapes information
dissemination, the careful application of marketing principles enables public health initiatives
to adapt and respond to consumer needs while maintaining ethical considerations amidst
potential misinformation (Theodorakopoulos L et al., 2025) . Ultimately, a strategic
marketing management framework can enhance public health outcomes by promoting
awareness, facilitating access to resources, and encouraging proactive health behaviors within

communities.

II. Overview of the intersection between marketing management and public
health protection systems

The intersection of marketing management and public health protection systems represents a
critical nexus for enhancing community well-being and outreach effectiveness. As public
health initiatives increasingly rely on strategic communication to engage and educate
populations, marketing principles become essential in disseminating health information and
encouraging behavioral changes. For example, adopting innovative food systems can address
food security challenges by promoting sustainable practices—marketing management plays a
vital role in shaping consumer perceptions and acceptance of these initiatives (Habib M et
al., 2025) . Furthermore, the rise of digital platforms has redefined strategies for viral
marketing, enabling health messages to spread rapidly and efficiently, thus transforming
consumer behavior in response to public health campaigns (Theodorakopoulos L et al., 2025)
. Equally important is understanding Generation Zs consumer habits, which emphasize
sustainability and ethical considerations; effectively targeting this demographic can
significantly influence their health-related purchasing decisions (Theocharis D et al., 2025) .
Lastly, pharmacovigilance exemplifies how marketing management can enhance public
confidence in health interventions through transparent communication of vaccine safety
(Mohd. Wasiullah et al., 2025) . Through these approaches, marketing management is integral

to reinforcing public health protection systems and promoting healthier communities.

II1. The Importance of Strategic Communication in Public Health
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Effective strategic communication is paramount in public health, particularly as it intersects
with marketing management to strengthen health protection systems. By employing clear,
targeted messaging, health organizations can effectively influence public perception and
behavior, a crucial factor in addressing health crises. For instance, studies reveal that digital
platforms have fundamentally transformed the dissemination of health information, allowing
for greater engagement and understanding among audiences, especially younger
demographics like Generation Z who prioritize sustainability in their consumption choices
(Theocharis D et al., 2025) . Moreover, integrating communication strategies that consider
the dynamics of social networks can amplify health campaigns, enhancing their reach and
impact (Theodorakopoulos L et al.,, 2025) . Similarly, addressing issues related to
misinformation and ethical challenges further underscores the necessity of strategic
communication (Shirkoohi SM et al., 2025) . Ultimately, the cultivation of trust through
transparent dialogue and educational outreach can foster community resilience, reinforcing
the overall efficacy of public health initiatives and marketing efforts (Olabanji MF et al.,
2025) .

IV. How effective marketing strategies enhance public awareness and education
on health issues

Marketing strategies play a crucial role in enhancing public awareness and education on
health issues, effectively bridging the gap between scientific knowledge and community
engagement. By synthesizing dynamic platforms and tailored messaging, these strategies
foster an environment where critical public health information becomes accessible and
appealing to diverse audiences. For instance, the rise of digital marketing leverages social
media influencers and targeted campaigns to resonate with specific demographic groups,
particularly Generation Z, whose behaviors indicate strong inclinations towards sustainability
and health consciousness (Theocharis D et al., 2025) . Additionally, interactive marketing
techniques leverage real-time feedback and community engagement, which amplify message
dissemination and drive participatory health education efforts (Theodorakopoulos L et al.,
2025) . In a similar vein, innovative approaches in health-related advertising can promote
engagement while fostering trust, essential for behavioral change (Habib M et al., 2025) .
Overall, effective marketing strategies facilitate a multifaceted approach to public health
education, ensuring that essential health information reaches and resonates with broader

populations (Coghlan A, 2025) .
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The chart illustrates three key areas of health information-related trends in 2023: the
percentage of individuals seeking health information has risen to 70%, indicating strong
engagement. Additionally, effective digital campaigns show a percentage of 59%,
highlighting their role in audience interaction. Social media's influence on health decisions

stands at 65%, demonstrating its significant impact on public health education.

V. Utilizing Data Analytics for Targeted Health Campaigns

Data analytics has emerged as a pivotal tool in crafting targeted health campaigns, enhancing
the efficiency and effectiveness of public health communication strategies. By leveraging
vast amounts of data, health organizations can identify at-risk populations and tailor messages
that resonate with specific demographic groups, thereby streamlining resource allocation and
maximizing outreach impact. This approach aligns with the growing recognition that
effective marketing management is crucial in public health protection systems, where
traditional methods often fail to engage diverse communities. For instance, analyzing social
media trends can reveal public attitudes towards health initiatives, allowing campaigns to
adapt in real time to better meet community needs (Addula SR, 2025) . Furthermore,
integrating data on health behaviors and outcomes with advanced analytics can provide

powerful insights into the factors driving health disparities, facilitating more nuanced

"IxkoHomuka u conuym' Nel(140) 2026 www.iupr.ru



interventions (Romanishyn A et al., 2025) . Consequently, utilizing data analytics not only
empowers health campaigns but also helps build a resilient public health framework that

responds to the evolving needs of society (Habib M et al., 2025) .

VL. The role of data-driven marketing in identifying and addressing specific
health needs within communities

In recent years, data-driven marketing has emerged as a pivotal tool for identifying and
addressing specific health needs within communities, thereby significantly enhancing public
health protection systems. By leveraging sophisticated analytics, organizations can uncover
patterns and trends that reveal gaps in health services or emerging health crises, among them
the effects of environmental factors on well-being as highlighted in (Habib M et al., 2025) .
Furthermore, the integration of social network theory and behavioral dynamics into
marketing strategies enables tailored messages that resonate with diverse populations,
effectively promoting health initiatives and preventive measures, as discussed in
(Theodorakopoulos L et al., 2025) . This personalized approach is particularly effective with
Generation Z, who prioritize sustainable and meaningful consumption while making health-
related decisions, underscoring the importance of building trust and brand loyalty in public
health messaging (Theocharis D et al., 2025) . Additionally, advancements in environmental
DNA (eDNA) research can complement marketing data by offering insights into community
health needs, reinforcing the imperative role of comprehensive data management in

policymaking (Altermatt F et al., 2025) .

VII. Conclusion

In conclusion, the pivotal role of marketing management in bolstering public health
protection systems cannot be overstated. By leveraging innovative marketing techniques,
such as Al-driven personalized communication and strategic branding, public health
initiatives can engage communities more effectively, particularly among demographics like
Generation Z, who prioritize sustainability and trust in brand interactions (Theocharis D et
al., 2025) . Furthermore, the intersection of geopolitical factors and digitalization emphasizes
the need for adaptive marketing strategies to navigate the complexities of contemporary
healthcare environments (David J Teece, 2025) . Effective marketing management not only
facilitates greater awareness of health initiatives but also fosters trust and loyalty among

target populations, enhancing the overall effectiveness of public health campaigns. As the
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landscape of health communication evolves, embracing data-driven insights and maintaining
ethical standards will be crucial in advancing health protection strategies and ensuring
accessibility to diverse populations (Vinay V et al., 2025) . This multifaceted approach
ultimately strengthens societal resilience against public health crises.

References

* Mehvish Habib, Sakshi Singh, Shumaila Jan, Kulsum Jan, Khalid Bashir (2025). The
future of the future foods: understandings from the past towards SDG-2. Volume(9), 138-
138. npj Science of Food. https://doi.org/10.1038/s41538-025-00484-x

* Leonidas Theodorakopoulos, Alexandra Theodoropoulou, Christos Klavdianos (2025).
Interactive Viral Marketing Through Big Data Analytics, Influencer Networks, Al
Integration, and Ethical Dimensions. Volume(20), 115-115. Journal of theoretical and

applied electronic commerce research. https://doi.org/10.3390/jtaer20020115

* Dimitrios Theocharis, Georgios Tsekouropoulos (2025). Sustainable Consumption and
Branding for Gen Z: How Brand Dimensions Influence Consumer Behavior and Adoption
of Newly Launched Technological Products. Volume(17), 4124-4124. Sustainability.
https://doi.org/10.3390/su17094124

* Florian Altermatt, Marjorie Couton, Luca Carraro, Frangois Keck, Lori Lawson Handley,
Florian Leese, Xiaowei Zhang, et al. (2025). Utilizing aquatic environmental DNA to
address global biodiversity targets. Volume(1), 332-346. Nature Reviews Biodiversity.
https://doi.org/10.1038/s44358-025-00044-x

* Bikropis lanosanosa (2025). Telemedicine and Telepharmacy in Modern Healthcare:
Innovations, Medical Technologies, Digital Transformation. Volume(5), 1-1. SSP Modern

Pharmacy and Medicine. https://doi.org/10.53933/r7f5xj91

* Alexandra Coghlan (2025). Towards an understanding of the volunteer tourism
experience. ResearchOnline at James Cook University (James Cook University).
https://doi.org/10.25903/h6fy-5t43

* Santosh Reddy Addula (2025). Mobile Banking Adoption: A Multi-Factorial Study on

Social Influence, Compatibility, Digital Self-Efficacy, and Perceived Cost Among
Generation Z Consumers in the United States. Volume(20), 192-192. Journal of
theoretical and applied electronic commerce research.

https://doi.org/10.3390/jtaer20030192

"IxkoHomuka u counyM' Nel(140) 2026 www.iupr.ru


https://doi.org/10.3390/jtaer20030192
https://doi.org/10.25903/h6fy-5t43
https://doi.org/10.53933/r7f5xj91
https://doi.org/10.1038/s44358-025-00044-x
https://doi.org/10.3390/su17094124
https://doi.org/10.3390/jtaer20020115
https://doi.org/10.1038/s41538-025-00484-x

* Alexander Romanishyn, Olena Malytska, V. A. Goncharuk (2025). Al-driven
disinformation: policy recommendations for democratic resilience. Volume(8), 1569115-

1569115. Frontiers in Artificial Intelligence. https://doi.org/10.3389/frai.2025.1569115

* Sina Mirzaye Shirkoohi, Muhammad Mohiuddin (2025). Digital Transformation in
International Trade: Opportunities, Challenges, and Policy Implications. Volume(18),
421-421. Journal of risk and financial management.
https://doi.org/10.3390/jrfm18080421

* Mary Funke Olabanji, Munyaradzi Chitakira (2025). The Adoption and Scaling of

Climate-Smart Agriculture Innovation by Smallholder Farmers in South Africa: A Review
of Institutional Mechanisms, Policy Frameworks and Market Dynamics. Volume(6), 51-
51. World. https://doi.org/10.3390/world6020051

* Mohd. Wasiullah, Piyush Yadav Piyush Yadav, Ghanshyam S. Yadav, Manish K.
Vishwakarma, Rajesh Yadav (2025). Enhancing Vaccine Safety: The Role of

Pharmacovigilance in Public Health. Volume(10), 2413-2417. International Journal of
Pharmaceutical Research and Applications. https://doi.org/10.35629/4494-100224132417

* David J. Teece (2025). The multinational enterprise, capabilities, and digitalization:
governance and growth with world disorder. Volume(56), 7-22. Journal of International
Business Studies. https://doi.org/10.1057/s41267-024-00767-7

* Vineet Vinay, Praveen Jodalli, Mahesh Chavan, Chaitanya. S. Buddhikot, Alexander

Maniangat Luke, Mohamed Ingafou, Rodolfo Reda, et al. (2025). Artificial Intelligence in
Oral Cancer: A Comprehensive Scoping Review of Diagnostic and Prognostic

Applications. Volume(15), 280-280. Diagnostics.
https://doi.org/10.3390/diagnostics15030280

"IxkoHomuka u counyM' Nel(140) 2026 www.iupr.ru


https://doi.org/10.3390/diagnostics15030280
https://doi.org/10.1057/s41267-024-00767-7
https://doi.org/10.35629/4494-100224132417
https://doi.org/10.3390/world6020051
https://doi.org/10.3390/jrfm18080421
https://doi.org/10.3389/frai.2025.1569115

	II. Overview of the intersection between marketing management and public health protection systems
	III. The Importance of Strategic Communication in Public Health
	IV. How effective marketing strategies enhance public awareness and education on health issues
	V. Utilizing Data Analytics for Targeted Health Campaigns
	VI. The role of data-driven marketing in identifying and addressing specific health needs within communities
	VII. Conclusion
	References

